












Adriana Marina

Dagoberto Fernandez  Gabriela Gayarre

Laura Giadorou Koch

Ilan Meléndez

Eleazar Guevara

Edison Benites

Gabriela Samaniego

Marcia Gitman

Ingrid Zabaleta

Joan Antoni Melé

Tricia Lagman Lis

Lucie Lamande

Luis Manuel Guzmán Constantina Flores

Maria Fernanda Pineda Paula Ruiz

Radhika Shah

Founder and Chief Engagement 
Officer at Women4Solutions, Inc. 

President at Fundación
 Dinero y Conciencia

Design Thinking & Circular 
Fashion Specialista

Co-president at Stanford 
Angels & Entrepreneurs 

LACChain Regional Lead, 
IADB

Founder of Hecho por 
Nosotros & animaná

Gerente general 
COOPECAN Perú

HxN partner

HxN collaborator HxN collaboratorCoordination Team of
 Youth x Youth 

Coordination team of
 communication

Barbara acuña 

Commercial Manager at 
Animaná.HxN partner  Leader of two cooperatives 

gathering 50 women

Ashoka Fellow,
 Consultant and researcher

Regional Executive Assistant 
+Algodon at FAO.

Sustainable finances expert, 
HxH partner

Founder of Novabori.   CEO at Aires City & Founder 
of TeenGo 



CONCLUSION 

The side-event was a great occasion for regional stakeholders to present 
their perspectives on how to advance the sustainability agenda in the fashion 
and textile industry. The audience could easily understand that, to each 
specific context and challenge, a tailored solution is needed. As evoked 
throughout the discussions, new forms and uses of technology need to be 
harnessed and adapted to serve good purposes. 
This is exactly what Hecho por Nosotros is seeking: our projects are 
increasingly oriented towards the identification and creation of innovative 
tools. When referring to innovation, we mean it in terms of both substance 
and form. We generate content that provides solutions to the grassroots 
from a holistic perspective. We want them to thrive and to integrate 
sustainable value chains. In terms of format, we have been recently 
investigating how existing and new digital tools can serve our mission. In 
addition to digitizing our solutions, we want to be part of the Web 3.0 
revolution. The emergence of blockchain and cryptocurrency offer a wide 
range of opportunities. In order for them to serve the grassroots and the 
SDGs, Hecho por Nosotros and animaná are creating bridges to use them in 
the resolution of concrete problems encountered on the ground. Digital 
experts, economists, 
sociologists, sustainability professionals, MSMEs: all of them need to work 
together to create solutions that are actually working. Their collaboration is 
necessary to include the decentralization of the internet in our societies, to 
advance sustainable development.

Several calls for action and noteworthy statements were made. We listed 
them hereafter:

HxN Capacity Building Programme team
- Direct and decentralized finance can benefit isolated communities through 
cryptocurrencies.
- Blockchain technology is a solution to help the grassroots integrate value 
chains in multiple ways.
- We must take into account key aspects such as financial education, 
business-planning or the use of technology and other key leverages to
 improve the performance of the community members’ business.



Keynote Speech, Joan Melé Cartañá
- Ethical banking is a solution to the lack of financing of impactful projects.
- One of the main conditions for a real change towards ethical banking is 
radical transparency. 

Adriana Marina
-We need to emphasize the importance of blockchain for the Latam region 
and to create dialogue with MSMEs, artisans and producers through techno-
logical tools that are co-created in a reciprocal process.

Ilán Melendez Lugo 
-The biggest challenge is the creation of true connections and honest 
alliances that can make sustainable ecosystems grow.

Radhika Shah
- Local communities deal with adversities every day, it is this resourcefulness 
that leads to entrepreneurship
-Leveling the playing field, providing resources & access to information, and 
reinforcing collaborative networks is necessary.
- Creating a mindset shift regarding what it means to be sustainable is 
essential.
- Fundings that leverage best practices globally and technological 
innovation will help highlight what is happening in supply chains.
- Creating South-South dialogues and local programs helps identify 
problems and solutions .

We feel humbled to have hosted such diverse and insightful interventions. 
Our events are always composed of a selected panel of participants to 
ensure good quality and representativity. 
 



Lis shared her perspective about how institutions must outline stronger 
social foundations for the adoption of circular practices. The circular 
economy is not only green but also pink because both the planet and the 
people matter. We need public policies and companies committed to their 
workers and their communities, where these circular strategies are carried 
out. Making that change now when we are at the beginning of this circular 
journey is essential.
To tackle this social dimension, it is pivotal to have a gender equality ap-
proach as a precondition for economic and technological development in 
the sector; otherwise, we run the risk of reproducing and perpetuating the 
same prevalent questionable working conditions that we currently have.
The circular economy is leveraged by bio-materials and new technologies 
such as artificial intelligence and blockchain. The latter is essential for 
traceability, particularly in an industry characterized by its fragmentation and 
the high level of labor informality. It makes millions of men and women
 workers visible in the industry. In addition, it can be instrumental in helping 
the sector gather critical data so companies can assess their social and eco-
nomic impact.

The perception of sustainable fashion among 
the youth: how to reach Gen Z and create 
impactful engagement - Hecho por nosotros 
Youth x Youth:  Maria Fernanda Pineda and 
Gabriela Samaniego

The fashion industry has a high and clear impact on the environment and in 
social spheres at a global level. At the same time, crafts represent the 
second largest source of employment in Latin America and Africa. It is our 
responsibility to reach the Latin American youth and to empower them with 
knowledge about sustainable, local  and ancestral practices. Through their 
commitment and consumption behaviors, they can help close the gap be-
tween this heritage and innovation, global markets and entrepreneurial eco-
systems. They can support and promote environmental, economic and social 
sustainability. Gen Z has easy access to more information, they know and 
worry about climate change.

Thank you!


